132

ES &
B

WBFI274E 3 A
HEAN274E 4 A
WEAI314E 3 A
FHk 6 4E 4 A
TR 8 4E3 A
TR 844 A
FR114E 3 A
FR154F 4 A
P54 9 A

EAN314E 4 A
FEF0354E12 A
HAFI504E 5 A
KEAI534E10 A
HEFI564F 9 B
HEAN584E 3 A
FH 244 A
TR 641 B

TR 549 A
FHL6 44 B
FR104E 4 A

K BRFHATIE S kO

KFR AT
KEFRATICEDSE—T H26% 5 5

F FE
FET SRR RSl Kk
WA RSO EEE MRS A%
AR RSO R R

RRHLARFERFBARFARIER - ELaide (EREEER A%
FREE T (BEFEBL)

MR RFERFBOEEFMARHELRIRE (R AV AL PV AT L8H) A%
[ EATEUS iR
MPRERFFAREEF7ER - BERIRERAY

FfFERH R T (RE L)

B FE
IRTEHEERNSIAL SERER
T A MRTEREN —a—3—7BE
7 U CEH RS - FEME
714 EVIRTESR (GRath) RIER - Blitk ~=58#%
A HEIRIEALS - BN R
Y ek B - FEIE
=74 % UFAERBRECEER & EREE
Mtz e FEM L EZR L %5

REAHEAZER

EARFEREFIMIEFEHEN (5 — A5 71 —ERREE)
) sERFRARFIIFFEHHM (ERREER) (FRIVETT)
ERRFEREEMEE SEERERE L)

feui[]

ang



June 2004 133
FRi124 4 A (FF) M REREFEIEFEHEMN (Fo—OVRE) @)
FRHI6FE 3 A EEKREEFER

moRr % #
Z &
[74VEVICBIAEELIIa=r—2 3 /]
FREZ - ZBR/ L (7712875 BAE%E

DEYbII = —Y 3] (HF) x B # 19974F
[7XA) AREEFXOFEE EEBESESDOS ()3
A L] (HFE) FoR R OB 19984F
[ L ERBED 70— N Vi 21 Z EFELAED
B2 (B3E) BoR R OB 20004E
e 34

[7 V7B ARRERMIL L AMBR TOTREER [TYVTH

B £55 19994F
[HRTFLELED A ¥ 2K — ¥ — T H#ERK | HARESE [REWE]

65 20004F
[HARSHEDO N 7— 7 L EAKEgH BTERO BERES BELHE]
r—2 RS Ny 20004
[RCA DR | [REARFREFmE]

EIUERE 25 19944F
[REBFIE0LEE] - [REEARRFEREERE]

: 35 15 19954F

(74 ICBIIARELaII 2= r—3 3] [BEA KRS mE]

EISBE3 4T 19964F

How “Made in Japan” Was Established : The Ex- e

port Strategy of Japanese Consumer Electronics sEaeks 1 B 199645
Industry
[KEFVEEENTFR EThu—5 - FLEHM [EEKFREERE]
THOER L Z0OER] EI6HE 25 19964F
[SEEAEDTRM Iy - T4 v TR [REBARFREE FmEl
DT A1) HiEE ] HI6HEE 35 19964
[REEROH I GTATYT47 4] R RS 3 ah ]

E36EFE 4 H 19974
[a7-arv¥sy s Ak &EeE] [REARFREFmE]

BITEE 1 F 19974F



134 "E ¥R

[ Matsushita Comes to America |

[F = aDHH T

[EHIBER T & EEZEBOR

[HAKBESNOBNBEEM& A

[BFEIEIZBIT DT 747 v AR

[ERREIZ BT 5% v ) TH%]

EGREHRBL - £ AL]

“Japanese Competitiveness and Corporate Culture:
A Historical Approach”

VhED I =EA

[ERBSF D% v v F7 v TEEEFEH0)

[F(2)]

“Catching-Up Strategy on Global Competitiveness
in the 21st Century”

[74VEyOMBEELEEL]

[F—T v 7 LEEZEDOER]

(R OEE~— 774 > 7 RTEHZOXKE
% |

[T TIA4T v AED 7T — 3N )AK1)]

[E(2)]

[EESFE I F v v F7 v TG —R T ELEH0k

7 —F L CEHOE |
[Fl(4)]

[BERRFREFwE]
EITERE 25

[ KFEREEHE]
ERYEST- IR

A REREFTRE]
EIREE 1
[RARFEREFRE)
38K 2 5
[RERRFEREFRE]
BE38EE 35
[FEARFEEFmE]
EISKRE 4 5
[EAERFREFmE]
FIERE1F

[ REREFmE]
L 25
(AR FwE]
EIVEE 345
[HEAREREFRE]
BAVEBE 15
[HAREREFmE]
EAVERE 3 45
[REAREREFRE]
BAVEE 1 &
[REARFREEFmE]
FEAVEE 25
BEARERE FmEl
FAIEBES 47
[RERREREFWE]
HA2BE 1 5
[RERKFREFRE]
FEA2KE 3T
[BEARFREFmE]
FA2BFE 45
[REARFREFTHE]
AR 1 &

[REA R E il
EA3BE 2 5

Vol. 44 No. 1

19974F

19974F

19984F

19984EF

19984F

19984F

19994F

19994%

20004F

20004F

20014F

20014F

20014F

20024F

20024

20024F

20034F

20034E

20034F



June 2004
[=)(5)]

[HAZLZ bu=s 2AEZEDb DL ) L EES
%77

[Radio Shack ®HF3E |

[ Zenith O EHRE |

(HF—F 5474 vV LEBRHA  THF Iy
JEETVARATVTFFAMNIBITLEELEE]
Peter Matthews and Jun Akamine (eds.) [Senri
Ethnological Reports Research Writing in
Japan]

[ZENITH & DR FREE
EBYIRAL<S—|

SN E BB
[ Competing for the Future]

[ WAL - MART]

[ Leading Product Development|

[ Strategic Alliances)

[ The Bamboo Network]

[ Intelligent Business Alliance]

[ Forbes Greatest Business Stories of All Time)
i &F

Conflict Management in the Asia Pacific: Assumptions
and Approaches in Diverse Cultures, John Wiley &
Sons, 1998.

- i

BEA KRR FiaE]
FASKE3 47

[REARFEREFRE]
ALK 1 5

INSTWNE M PN TPN: |
%] ®155

RIRTTILART: [RBRTH K
%1 BE19%

RIEFEYEE Reports 49

KIREERG & ¥R
RIEER S [EXER]
KiRgexms [EERER]
KIRReRM = [EFEER]
Kigexins EFER]
RKIREERH & [EERER]
RigeRths [EXER]
RIREER & [EFER]
RReeghs [EEREE]

TV TREERER [TYT
]

NS+ > % — AOTS [Top Management Seminar| 19994E 5 B (Z 2 %&[H]
JICA B ERIEt v ¥ —, KRFEEAMZHRE ¥ — (PREX), FEEHKRFEFHENITS, Ml

FRARZIFHIERL &
FoWE

T VT REFRENE

REELE RS

HAREXSHEERE

T VT REESEERESK AR

E B K
N
= i
}>{.>*_

o R

_l_\
A
ﬁ;l.:
»
Pl

135

20044F

20044F

19944E 7 A

19954 7 A

20044

19944E11 A
19974E 4 A

19954E 1 A
19954F 5 A
1995411 H
19964F 5 A
19964E 9 A
19974F 1 B
19974¢ 2 H

19994F 8 A

199748 4 A
1997412 F
19984F 6 H
19984£10 A



Vol. 44 No. 1

12
th
0

136

20004E10 A
20024E12 7
20034E 7 A

1iti

Al

i

&

Hm

it

<

Hm



